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The pictures in television commercials, magazine advertisements and other forms
of advertising often convey meanings that cannot be expressed as well, or at all,
through words or music. Visual Persuasion is an exploration of the uniquely
visual aspects of advertising. Because of the implicit nature of visual
argumentation and the relative lack of social accountability which images enjoy
in comparison with words, pictures can be used to make advertising claims that
would be unacceptable if spelled out verbally. From this starting point, Paul
Messaris analyzes a variety of commercial, political and social issue
advertisements. He also discusses the role of images in cross-cultural advertising.
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an exploration of the uniquely visual aspects of advertising. Because of the implicit nature of visual
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Editorial Review

Review
The role of images in advertising is explored in a fine survey of the visual aspects of marketing programs.
Pictures can evoke emotion and desire and easily become associated with products: Messaris delves into how
this happens, exploring underlying viewer assumptions, image relationships, and connections between
photography and reality. -- Midwest Book Review

About the Author
Paul Messaris is Lev Kuleshov Professor of Communication at the Annenberg School for Communication,
University of Pennsylvania. He teaches and does research in the area of visual communication and digital
media. Recent publications include: The Visual Rhetoric of Social-Cause Photography• (Visual
Communication Quarterly, 2012), Visual Literacy in the Digital Age• (Review of Communication, 2012),
and How to Make Money from Subliminal Advertising and Motivation Research• (International Journal of
Communication, 2013). He was the recipient of the National Communication Association's 1996 Diamond
Anniversary Book Award for "Visual Literacy: Image, Mind, and Reality" (Westview Press). His film "The
Harmful Effects of Violent Movies," a satirical portrait of academic research, was nominated as Best Feature
Film at the International Film Festival of England in 2008.

Users Review

From reader reviews:

Steven Maravilla:

What do you about book? It is not important together with you? Or just adding material when you require
something to explain what you problem? How about your time? Or are you busy man? If you don't have
spare time to perform others business, it is make one feel bored faster. And you have spare time? What did
you do? Every individual has many questions above. They need to answer that question simply because just
their can do that will. It said that about guide. Book is familiar in each person. Yes, it is appropriate. Because
start from on pre-school until university need this Visual Persuasion: The Role of Images in Advertising to
read.

Mary Hanlon:

Hey guys, do you wishes to finds a new book you just read? May be the book with the title Visual
Persuasion: The Role of Images in Advertising suitable to you? Typically the book was written by well
known writer in this era. The book untitled Visual Persuasion: The Role of Images in Advertisingis a single
of several books that will everyone read now. This kind of book was inspired lots of people in the world.
When you read this reserve you will enter the new shape that you ever know previous to. The author
explained their idea in the simple way, consequently all of people can easily to be aware of the core of this
guide. This book will give you a large amount of information about this world now. To help you to see the
represented of the world with this book.



James Holmes:

Are you kind of hectic person, only have 10 or 15 minute in your moment to upgrading your mind expertise
or thinking skill perhaps analytical thinking? Then you are having problem with the book when compared
with can satisfy your short period of time to read it because this time you only find reserve that need more
time to be go through. Visual Persuasion: The Role of Images in Advertising can be your answer because it
can be read by an individual who have those short spare time problems.

Dixie Jones:

Do you like reading a reserve? Confuse to looking for your favorite book? Or your book has been rare? Why
so many query for the book? But virtually any people feel that they enjoy for reading. Some people likes
looking at, not only science book but novel and Visual Persuasion: The Role of Images in Advertising as
well as others sources were given knowledge for you. After you know how the great a book, you feel desire
to read more and more. Science e-book was created for teacher or students especially. Those guides are
helping them to add their knowledge. In some other case, beside science book, any other book likes Visual
Persuasion: The Role of Images in Advertising to make your spare time more colorful. Many types of book
like this.
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