Effective Advertising: Understanding When,

" Effective - _
ﬁdverlising,f How, and Why Advertising Works (Marketing

Lol for a New Century)

By Gerard J. Tellis

Read Online ©

Effective Advertising: Under standing When, How, and Why Advertising
Works (Marketing for a New Century) By Gerard J. Tellis

Under standing Effective Advertising: How, When, and Why Advertising
Works reviews and summarizes an extensive body of research on advertising
effectiveness. In particular, it summarizes what we know today on when, how,
and why advertising works. The primary focus of the book is on the
instantaneous and carryover effects of advertising on consumer choice, sales, and
market share. In addition, the book reviews research on therich variety of ad
appeals, and suggests which appeals work, and when, how, and why they work.

The first comprehensive book on advertising effectiveness, Under standing
Effective Advertising reviews over 50 years of research in the fields of
advertising, marketing, consumer behavior, and psychology. It coversall aspects
of advertising and its effect on sales, including sales elagticity, carryover effects,
content effects, and effects of frequency. Author Gerard J. Tellis distills three
decades of academic and professional experience into one volume that
successfully dismisses many popular myths about advertising.
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Under standing Effective Advertising: How, When, and Why Advertising Works reviews and
summarizes an extensive body of research on advertising effectiveness. In particular, it summarizes what we
know today on when, how, and why advertising works. The primary focus of the book is on the
instantaneous and carryover effects of advertising on consumer choice, sales, and market share. In addition,
the book reviews research on the rich variety of ad appeals, and suggests which appeals work, and when,
how, and why they work.

The first comprehensive book on advertising effectiveness, Under standing Effective Advertising reviews
over 50 years of research in the fields of advertising, marketing, consumer behavior, and psychology. It
covers all aspects of advertising and its effect on sales, including sales elasticity, carryover effects, content
effects, and effects of frequency. Author Gerard J. Tellis ditills three decades of academic and professional
experience into one volume that successfully dismisses many popular myths about advertising.

Effective Advertising: Under standing When, How, and Why Advertising Works (Marketing for a New
Century) By Gerard J. Tellis Bibliography

- Sales Rank: #1293714 in Books

- Brand: Brand: SAGE Publications, Inc

- Published on: 2003-11-20

- Original language: English

- Number of items: 1

- Dimensions: 9.00" h x .45" w x 6.00" |, .65 pounds
- Binding: Paperback

- 216 pages

i Download Effective Advertising: Understanding When, How, an ...pdf

[E] Read Online Effective Advertising: Understanding When, How, ...jpdf



http://mbooknom.men/go/best.php?id=0761922539
http://mbooknom.men/go/best.php?id=0761922539
http://mbooknom.men/go/best.php?id=0761922539
http://mbooknom.men/go/best.php?id=0761922539
http://mbooknom.men/go/best.php?id=0761922539
http://mbooknom.men/go/best.php?id=0761922539
http://mbooknom.men/go/best.php?id=0761922539
http://mbooknom.men/go/best.php?id=0761922539

Download and Read Free Online Effective Advertising: Under standing When, How, and Why
Advertising Works (Marketing for a New Century) By Gerard J. Tellis

Editorial Review

Review

“Tellis has done aremarkable job. He has brought together an amazingly diverse literature. Unlike some
other sources that claim to be able to measure the effects of advertising, Tellis's thoroughness and ability to
understand and convey results of various experiments and statistical analyses helps the reader to separate the
wheat from the chaff. Any student of advertising, whether new to the field or a seasoned veteran executive or
researcher, should read this book.”

(Alan G. Sawyer)

"Tellis offersincredible insight into understanding when, how, and why advertising works - all in fewer that
200 pages! Drawing from an extensive review of the literature, Tellis synthesizes results into a highly
readable set of conclusions, focusing on advertising's effects on behavior and sales/ market share that result
from initial and subsequent exposures." (Choice)

About the Author

Gerard J. Tellis Jerry & Nancy Neely Chair in American Enterprise. He hasa Ph.D. in Business
Administration from the University of Michigan (Ann Arbor). His bachelor's degree isin chemistry and his
master'sisin business administration. Previously he worked as a Sales Devel opment Manager for Johnson &
Johnson, where he was responsible for brand management, new product introduction and sales staff
planning. He joined USC's Marketing Department in 1989 as an associate professor, and was promoted to
professor in Spring 1993.

Professor Tellisis an expert in advertising & promotion, pricing and entry into new markets. He has
published widely on these topicsin many journalsincluding the Journal of Marketing, Journal of Marketing
Research, Journal of Advertising Research, Marketing Science and Soan Management Review. His research
on advertising has been noted in the professional and popular press, both nationally and internationally. He
has won several awards for his research and teaching. In particular, he has recently won the Maynard Award
for most significant contribution to Marketing thought in the Journal of Marketing, the Odell Award 1998
for best paper in the Journal of Marketing Research, and the Bass Award for best paper in Marketing
Science. His recent book, Will and Vision: How Latecomers Grow to Dominate Markets, (co-authored with
Peter Golder), was rated by Harvard Business Review as one of the best business books of 2001. Heis on the
editorial review board of the Journal of Marketing Research.

At USC, Professor Tellis teaches courses on Advertising & Promotion Strategy, Marketing Models and
Philosophy of Marketing Science.
Users Review

From reader reviews:



Henry Knight:

Have you spare time for any day? What do you do when you have more or little spare time? Sure, you can
choose the suitable activity regarding spend your time. Any person spent their particular spare timeto take a
move, shopping, or went to often the Mall. How about open as well as read a book eligible Effective
Advertising: Understanding When, How, and Why Advertising Works (Marketing for a New Century)?
Maybe it isto get best activity for you. Y ou already know beside you can spend your time using your
favorite's book, you can more intelligent than before. Do you agree with their opinion or you have other
opinion?

Stephanie Dillard:

Reading can called head hangout, why? Because when you find yourself reading a book particularly book
entitled Effective Advertising: Understanding When, How, and Why Advertising Works (Marketing for a
New Century) your mind will drift away trough every dimension, wandering in each aspect that maybe
unknown for but surely might be your mind friends. Imaging each word written in a guide then become one
contact form conclusion and explanation that maybe you never get previous to. The Effective Advertising:
Understanding When, How, and Why Advertising Works (Marketing for aNew Century) giving you an
additional experience more than blown away your brain but also giving you useful information for your
better life with this era. So now let us show you the relaxing pattern at this point is your body and mind are
going to be pleased when you are finished examining it, like winning a sport. Do you want to try this
extraordinary investing spare time activity?

Michaedl Davis:

In thistime globalization it is important to someone to receive information. The information will make
professionals understand the condition of the world. The fitness of the world makes the information quicker
to share. You can find alot of sources to get information example: internet, paper, book, and soon. Y ou will
see that now, alot of publisher this print many kinds of book. The actual book that recommended to your
account is Effective Advertising: Understanding When, How, and Why Advertising Works (Marketing for a
New Century) this e-book consist alot of the information with the condition of this world now. This specific
book was represented how can the world has grown up. The vocabulary styles that writer value to explain it
is easy to understand. The writer made some research when he makes this book. That's why this book suited
al of you.

Donald Oakes:

Some peopl e said that they feel uninterested when they reading aguide. They are directly felt that when they
get a half regions of the book. Y ou can choose typically the book Effective Advertising: Understanding
When, How, and Why Advertising Works (Marketing for aNew Century) to make your reading is
interesting. Y our own personal skill of reading proficiency is developing when you like reading. Try to
choose easy book to make you enjoy you just read it and mingle the sensation about book and studying
especialy. Itisto beinitial opinion for you to like to open up abook and learn it. Beside that the guide
Effective Advertising: Understanding When, How, and Why Advertising Works (Marketing for a New
Century) can to be anewly purchased friend when you're feel alone and confuse with what must you're doing



of thistime.
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